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Supmasol Limited PPC Campaign Management At-a-Glance

Service Description:

PPC (Pay-Per-Click) Campaign Management Services involve creating, managing, and
optimizing paid advertising campaigns on platforms like Google Ads, Bing Ads, and social
media. These services focus on driving targeted traffic, maximizing ROI, and achieving your
business goals by leveraging advanced targeting strategies, A/B testing, and detailed
performance tracking.

Minimum Investment & Duration:

¢ Minimum Investment:
o JMD90,000 or USD equivalent per month (Ad spend budget; management fees
are separate)
e Minimum Duration:
o 6 months (Recommended duration to optimize campaigns and evaluate
performance)

Key Benefits & Features:

e Immediate Results:
o Drive traffic and generate leads or sales quickly, unlike organic strategies that
take time.
e Precise Targeting:
o Use demographic, geographic, behavioral, and keyword-based targeting to reach
the right audience.
e Custom Ad Strategies:
o Tailor campaigns to specific goals, whether it's increasing brand awareness,
generating leads, or boosting sales.
e A/B Testing:
o Test different ad creatives, headlines, and strategies to determine the most
effective approach.
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e Cost Control:
o Set daily or campaign-level budgets to ensure controlled ad spend and maximize
ROL.
e Detailed Analytics & Reporting:
o Access insights into clicks, impressions, conversions, and cost per acquisition
(CPA).

Process Overview:

1. Initial Consultation & Campaign Planning:
o Define campaign objectives, target audience, and key performance indicators
(KPIs).
2. Keyword Research:
o Identify high-performing keywords with relevant search volume and manageable
competition for Google Ads or Bing Ads.
3. Competitor Analysis:
o Analyze competitors’ campaigns to identify opportunities and benchmarks.
4. Ad Creation:
o Develop compelling ad copy, visuals, and landing pages optimized for
conversions.
5. Campaign Setup:
o Configure campaigns, including targeting options, bidding strategies, and
extensions, on the desired platform.
6. Launch & Monitoring:
o Launch campaigns and continuously monitor performance to ensure optimal
results.
7. Ongoing Optimization:
o Adjust bids, refine targeting, and test new ad variations based on performance
data.
8. Reporting & Insights:
o Provide regular performance reports with actionable insights and
recommendations.
9. Scaling & Expansion:
o Scale campaigns or explore additional platforms to maximize reach and ROI.

Key Applications of PPC Campaign Management:
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e Search Ads:
o Target users actively searching for products or services with keyword-driven ads.
e Display Ads:
o Reach audiences across the web using visually appealing banner ads.
e Social Media Ads:
o Engage users on platforms like Facebook, Instagram, LinkedIn, and Twitter with
demographic-based targeting.
e Remarketing Campaigns:
o Re-engage past website visitors with personalized ads to encourage
conversions.
e Shopping Ads:
o Promote products directly on Google Shopping or other platforms for
e-commerce businesses.

Customization Options:

o Platform-Specific Strategies:
o Develop tailored campaigns for Google, Bing, Facebook, LinkedIn, or YouTube
based on audience and goals.
e Ad Creative Packages:
o Include professionally designed visuals, videos, or carousels for display and
social ads.
e Geo-Targeted Campaigns:
o Focus on specific regions or locations for hyper-targeted ads.
e Conversion-Focused Optimization:
o Prioritize metrics like cost-per-conversion (CPC) and return on ad spend (ROAS)
to meet revenue goals.

Additional Information:

e Performance Reviews:
o Conduct regular evaluations to identify optimization opportunities and improve
results.
e Transparent Budgeting:
o Provide clear breakdowns of ad spend, management fees, and campaign
outcomes.
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e Competitor Benchmarking:
o Regularly compare performance with competitors to maintain an edge.
e Training & Documentation:
o Offer training on PPC tools and campaign best practices for internal team
understanding.
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