
Supmasol Limited Market Research Surveys At-a-Glance

Service Description:

Market Research Surveys Services focus on designing, conducting, and analyzing surveys to
gather valuable insights into market trends, consumer preferences, and competitive positioning.
These services provide data-driven strategies for product development, marketing campaigns,
and business growth.

Minimum Investment & Duration:

● Minimum Investment:
○ JMD350,000 or USD equivalent per project (Cost varies based on survey scope,

audience size, and methodology)
● Minimum Duration:

○ 3-5 weeks (Includes survey design, data collection, analysis, and reporting)

Key Benefits & Features:

● Targeted Insights:
○ Gather data directly from your audience to understand their needs, behaviors,

and preferences.
● Custom Survey Design:

○ Create surveys tailored to specific objectives, industries, or audiences.
● Actionable Data:

○ Use survey findings to refine strategies, improve products, or enhance customer
satisfaction.

● Wide Reach:
○ Deploy surveys across multiple channels, including email, social media, and web

platforms.
● Comprehensive Reporting:

○ Receive detailed analysis and visualization of survey results with actionable
recommendations.
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● Flexible Methodology:
○ Conduct qualitative and quantitative surveys based on your research needs.

Process Overview:

1. Initial Consultation:
○ Define survey objectives, target audience, and key focus areas.

2. Survey Design:
○ Develop a customized survey with relevant questions, response options, and

logic flows.
3. Audience Targeting:

○ Identify and segment the audience to ensure relevant and accurate data
collection.

4. Survey Deployment:
○ Distribute the survey through email, social media, or targeted online campaigns.

5. Data Collection & Monitoring:
○ Monitor responses and ensure data quality throughout the collection phase.

6. Data Analysis:
○ Analyze survey responses using statistical and qualitative methods to identify

patterns and insights.
7. Reporting & Recommendations:

○ Deliver a comprehensive report with findings, visualizations, and strategic
recommendations.

Key Applications of Market Research Surveys:

● Customer Satisfaction Surveys:
○ Measure customer satisfaction and loyalty to identify areas for improvement.

● Product Feedback Surveys:
○ Collect opinions on existing or proposed products to guide development and

enhancements.
● Market Trend Analysis:

○ Gather insights on industry trends, consumer behaviors, and emerging demands.
● Brand Perception Surveys:

○ Assess brand awareness and reputation among your target audience.
● Competitor Benchmarking:
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○ Compare customer perceptions of your brand versus competitors.

Customization Options:

● Survey Types:
○ Choose from multiple-choice, open-ended, Likert scale, or matrix-style questions.

● Localized Surveys:
○ Develop surveys tailored for specific regions, languages, or demographics.

● Incentive Integration:
○ Include rewards or discounts to increase survey participation rates.

● Real-Time Analytics:
○ Access live updates and trends during the survey collection phase.

● Industry-Specific Surveys:
○ Design surveys to address challenges or trends unique to your industry.

Additional Information:

● Data Privacy Compliance:
○ Adhere to data protection regulations such as GDPR and CCPA to ensure ethical

practices.
● Transparent Methodology:

○ Provide clear documentation on survey design, data collection methods, and
analysis techniques.

● Actionable Reporting:
○ Deliver insights with practical strategies tailored to your objectives.

● Revision Flexibility:
○ Offer revisions or updates to surveys or reports based on changing business

needs.
● Confidentiality Assurance:

○ Maintain strict confidentiality of all data and research findings.
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