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Supmasol Limited Focus Group Studies At-a-Glance

Service Description:

Focus Group Studies Services are designed to gather in-depth insights from target audience
representatives through moderated discussions. These services explore customer opinions,
behaviors, and preferences to inform product development, marketing strategies, and business
decisions.

Minimum Investment & Duration:

e Minimum Investment:
o JMD350,000 or USD equivalent per session (Cost varies based on session
duration, participant number, and scope)
e Minimum Duration:
o 3-6 weeks (Includes planning, execution, data analysis, and reporting)

Key Benefits & Features:

e Qualitative Insights:
o Gain deeper understanding of customer motivations, needs, and preferences.
e Interactive Feedback:
o Explore how customers perceive products, services, or marketing campaigns in
real time.
e Improved Decision-Making:
o Use participant feedback to refine strategies, designs, or offerings.
e Versatility:
o Apply focus group studies to a wide range of research goals, from product testing
to brand perception.
e Detailed Reporting:
o Receive comprehensive findings with actionable recommendations.
e Custom Moderation:
o Ensure discussions stay relevant and productive with expert moderators.
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Process Overview:

1. Initial Consultation:
o Define research objectives, target audience, and key discussion topics.
2. Participant Recruitment:
o Identify and recruit participants that represent the target demographic.
3. Discussion Guide Development:
o Create a structured guide to direct the focus group discussion.
4. Session Facilitation:
o Conduct moderated discussions in person or virtually, capturing participant
feedback.
5. Data Collection & Analysis:
o Record, transcribe, and analyze discussions for patterns and insights.
6. Reporting & Recommendations:
o Deliver a comprehensive report with findings, visualizations, and strategic advice.

Key Applications of Focus Group Studies:

e Product Development:

o Test concepts, features, or designs to ensure alignment with customer needs.
e Marketing Campaigns:

o Gather feedback on messaging, visuals, and campaign ideas before launch.
e Brand Perception:

o Understand how customers perceive your brand compared to competitors.
e Customer Experience:

o ldentify pain points and expectations to improve service delivery.
e Market Trends:

o Explore emerging trends and their relevance to your target audience.

Customization Options:

e Industry-Specific Focus Groups:
o Tailor sessions to explore issues unique to your industry.
e Geographic Segmentation:
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o Conduct sessions with participants from specific regions or markets.
e Virtual or In-Person Formats:

o Choose between in-person discussions or virtual sessions for broader reach.
e Multi-Session Studies:

o Plan multiple focus group sessions to cover diverse segments or topics.
e Language-Specific Studies:

o Facilitate discussions in participants’ native languages for richer feedback.

Additional Information:

e Data Privacy Compliance:
o Adhere to GDPR, CCPA, and other regulations to ensure ethical handling of
participant data.
e Actionable Recommendations:
o Deliver clear strategies based on participant feedback to drive improvements.
e Transparent Methodology:
o Provide clear documentation of session objectives, recruitment criteria, and
analysis processes.
e Revision Flexibility:
o Allow updates or additional focus group sessions based on initial findings.
e Confidentiality Assurance:
o Maintain strict confidentiality of participant identities and discussion content.
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